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ABSTRACT

-

In recent years' the power of the Internet has popularized the notion of elechonic
cofilmerce' which offers firany advantages for businesses as well as regular daily life. It has

made communication, collaborution, traveling extremely easy. Consumers can access

the digital business environments with a click of a mouse aad participate ir on-line
business transactions more easily than by the use of traditional me&ods. This evolution is a
prime phenomenon in the modernbusiness world.

This thesis work illustrates the basic con@pts of E-Commerce as well 6s highlights the
general operating mehanisms of a Sho,pping Cart. Through a collective study of
Information and Cmmunication Tehnology and Commercial activities running with
its aid' this work is an attempt to understand the ideas and trrends as well as the security
mafierc of an FBusiness- The Shopping Cart is used primarily in online retail stores

that offer their products via the internet

It is a simple illustration of the offered products through a dynamic interface which is
backed by various web techaologies such as PIIP Sc,ripting / lVeb programming

Language Technology, MySQL Database andvariousothermicro-web applications. This
thesis was conducted by literature, articles released on the Intenret, and discussions with
experts.
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l INTRODUCilON

E{ommerce can simply be defined as the purchasing, selling, and exchmging of goods

and services over computer networks (InterneL VPN or other private networks) where

transactions or terms of sale or service are perforrned electronically through those

networks. Bcommerce has evolved as an iategral part of the world economy, and is not

limit€d to the Web. Most of the business activities nowadays include some form of e-

commerce activities partially or completely.

Rapid growth in the Internet as well as other netrrorking technologies, applications, ease

of availability of information" advancement in overall Information and Communication

Technology assisted in evolution of e-commerce as mandatory and universal operation

in the world economy. Digitalization of information, and services increased the demand

to access information fast and securely. This brougfut forth too many challenges but as

the era of Information and Communication Technology is evolving in its rapid pace, new

solutions are emerging. Traditional commereial activities are gradually being digitalized

and business activities of new nature are evolving. Some of these businesses fully rely

on the availability of infonnation, its flow and foundation.

There are various business activities being performed on-line every second but the very

basic yet powerful and maudatory one is the Shopping Cart. Still the major portions of

the transactions carried out electronically are the ransactions &at include buying and

selling products fro,rn a B2C model of E{ommerce. The mandatory resource for these types

of transaction is the shopping cart.

A Shopping cart is usually a web application that contains infonnation about the products

offered for sale. Such inforrration is usually the picture, dimension, price details of the

product. As users go through the shopping cart, they can browse and view many products

in different categories and buy the products if they waot. So, this system usually includes

a method for payme.nt processiug as well. Popular palmeut processing methods that are



commonly in use include some integrated web applicaions which conoect through bank

networts aad third-party payment processing tools such as Pay Pal.

A Shop,ping Cart can simply be develo@ using Open Source tehaologies such as PHP

and MYSQL. MySQL is a datahse serrer which is used to store the data dynamically in

the web server and ttre PIIP Scripting languags is used to procesE all irformation. Every

event can be recorded in the database using the PHP Scripting language. On the s€rver

side and in the infrastructure, there may arise some security issues which can be solved by

using differe,nt tools aud technologies.

2 E.COMMERCE MODEI,S AND CONCEPTS

2.lOverview

E-commerce (electronic commerce) can be defined as the summation of all commercial

activities being performed m, via or by facilitation of virtual space, i.e. Intemet or the

World Wide Web. All commercial activities running inside the electnonic-business sphere

can be regmded as E-commerce. E-Business comrconly represetrts all tpes of commercial

activities which are based on the Internet such as retail shopping centers, banking, stocks

and boads tmding auctions, real estate transactions, plane ticket booking, movie rentals

and anything that could be operared in real world. Not only are some comme,rcial

transactions done directly in the electronic sphere, but personal services or other real-

world business are also represented online on the Internet. This way, the E-Business is

growing as an independent, sophisticmed and enormous operational section of the world

economy.

E-commerce technologies provide a lot of opportunities to the real-world business

owners as well as every individual who wants to be a successful enfiepreneur because

unlimited information md tools and technologres are available in the Wodd Wide Web.

These technologies are nowadays used for many types of transactions including those which



are not based on the Intenret. Credit card transactions, ioformation verifcations, busincss

communications, marketing activities, research activities etc., are all based on fuc
technologies. In this way, the e-oofllrlerce is growing as a sepamte aretra of commercial

spectrum as well as an integral part of the real-world business transactions. Tkre

are plenty of advantagm of running a business onlioe, as well as several risks amd

challe,nges, too.

Security threats and fraudulence are growing in parallel to the growth of e-commerce

concepts and technologies. All commercial activities are rctworked hence lhked together

by the World Wide !Veb; this simply mean$ that there is a huge range of information

traffrc which, if not secured propaly, could be l€ake{ stole,n, futooy"{ comrpted or

misused So, security is the prime consideration ia eommerce.

2.2 Types of F-Commere

Every commercial activity being performed on-line or thrcugh some kind of eleclrronic

instnrment or instrume,nt chain or through rctworked devices is inde,pendently a unique type

of e-commerce activity. However, we can cataganze all those commercial activities based

on the involving pa*ies into following tlpes:

. Business to Business (B2B)

If a companyis engaged in some kind of commercial activities electronically or satisfying

the terms for e-commerce activities with another company then this type of e-commerce is

regarded as Business to Business (B2B) as illustrated in Figure 1.1.

10
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Fi$re 2.2:B2B and B2C E-commerce

i r Customers to Business (C2B)

If a consumer is engaged in some kind of commercial activities electonically or satisfying

' the terms for e-cofilmerce activities with one or more companies, then this tlpe of e-

commerce is regarded as Consumer to Business (C2B).

r Customerto Customer (CzC)

If people are selling or buying products, services or information through a corlmon

plafform, then they are engaged in Consumer to Consumer (C2C) E-commerce.

Among the above examples, B2B and B2C are abundant in number and popularity.

23 Benefits of e-eommerce

Electronic cofilmerce offers the companies many advantages.

23.1 More effective marketing more profrts:

The adoption of on-line marketing by companies allows them to showcase their

ptoducts and services in various parts of the world without iuterruption - throughout the

day, seven days a week - gvins these companies a greater oppornrnitytoreaptheprofits,

as well as access to more customers.
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23p Reduced expenss:

The process of preparation and maintenance of e-commerce sites on the Web is more

economical than building retail markets or maintaiaing ofhces. Companies do not need to

spend a huge budget on promotional activities, or to install expensive equipment used in

customer service.

o Effective communication with partners and customens:

The scope of e-commerce is not limited to any distance or a border but it is limitless. This

provides an effective way to exchange information with partners, and a good chance

for companies to take advantage of the goods and services provided by other companies

(i.e., suppliers).

r Benefrts for consumers:

Several benefits for consumers such as saving of time and effort to find the right

product freedom ofchoice, price reduction etc. are easily achieved.

An e-business is not just another venture for business for companies but a whole new

system of business in the world economy. Currently, it occupies a significant portion of

world market and generates enormous revenue. Starting an e-business or adopting an e-

cornmerce for running a business is not just profit-making but keeping up with the

technological advancements, understanding the market development and going with the

flow.

Electronic business, commonly referred to as "e-Business" or "e-business", may be

defined as the application of information and communication technologies (ICT) in

support of all the activities of business. Commerce constitutes the exchange of
products and services between businesses, groups and individuals and can be seen as one of

the essential activities of any business. Electronic coillmerc€ focuses on the use of ICT to

enable the external activities and relationships of the business with iadividuals, groups

and other businesses.
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3 OPENSOURCES

3.L Overview

Open Source is a policy used in the management process of software systems development

and it provides the Source Code as the programmer has written it. One of the most important

features of Open Source software is its flexibility; the public users can modify it and

develop it. The origin of the term Open Source can be traced in the end of the nineties,

when Eric Raymond attempted to find an alternative term for the term free software, which

was misinterpreted as a free-ware. Generally, we can define Open Source software in six

points:

The freedom to redistribute the program.

Availability of the source code, and the freedom to distribute it.

Freedom to derive or modiff the original program and freedom of distributing it

under the same license of the original software.

The absence of any discrimination in the licensing of any group or people.

No identification of areas in which the program can be used.

The rights in the license must be given for each program that is distributed.

3.2 Usefulness and importance

Open Source is nowadays one of the most important elements in software development;

This was noticed a the few years ago with the emergence of high-level software in the

various disciplines as Multimedia, Operating System, Web browsers, anti-viruses, Apache,

MySQL, PIIP, protection progrirms, and even games. What gives this type of softwme such

importance is that anyone can add, modify, and develop it and then publish all that

information on the Intenret, and then give and receive comment by others and inform them

of any problems or gaps. In addition, other programmers can take this program and further

develop it.

a

a

a
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4 SEOPPING CART IECIINOLOGY

4.l Oyervient

The Shopping Cart is used by consumers to purchase products or services oyer the

Internet Usually, it is tmhnically a oimple web application feanring the information

about the products or services and beadng an iategratd puchase or&ing and payment

processing system. Its information cao be stored in a database using MySQL and all the

information handling can be performed by using PI{P. Nevertheless, shopping cart is not

resticted to these two tehnologies only. It is a very exteusible application. A sample

shopping cart is shown in Figure 4.1.1

Consumer Business Interctioa through Shopping Cart in E-Commerce

Grlaws fh., fur EE FrodcE
e nftlredfB Ealotr*qHl rd3

Figure 4.1: Sample of shopping cart

42 Features ofa good Shopping Cart

There are rumy tlpes of shopping carts in use in the madret integnted with many

features. A commercially deployed shopping cart should have at least the following

features in the following categories in order to achieve the best results for the business:

4.21 Customer Service Perspetive

All orders should be stored in the database

Customere should be able to search and browse personal order history

a
q1

*

I

a
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o Automated confirmation emails system

o Password reminder for customers

o "Send to friend" section for sharing Newsletter management

. Prhtable invoices

o Ability to change the order of products on the customer side

A.2.ZPayment Gateways and Methods

. Acceptance of payments in multiple currencies

o Allowing payment via several online payment modules

4.23 Sales Analysis and Tracking Comprehensive statistics:

r Number of orders display

o Number of customers display

o Product views display

o Category views display

o Sales by product / best sellers sorting

o Detailed Sales report generation

o Searchable orderdata

o Printable shipping labels

o Export facility for sales and customer data for use in a spreadsheet Export

facility for orders to quick books format

4.2.4 Sales Reporting and Analysis

o Comprehensive Sales reporting options

e Product cost vs. sales price

o Searchqueryreports

o Total sales by payment type

15



r Total shipping charges

r Best seller reports
o Sales by customer report

4.2.5 Search Engine Friendly

o Pages should easily be indexed by all major search engines

o Define custom META tags for every category

r Auto-Benerated static HTML catalogue

o Search engine optimization options

4.2.6 Database and Platform Compatibility

o Powered by MySQL database

o Payment processing modules for all major gateways

o Flexibleimplementation

4.2.7 For recurring Customer Accommodation

. A1l customer's data should be stored in database

o Greet regular visitors

o Registered customers do not have to enter their data again

o Registered customers should be able edit their profile

. Registered customers should be able to access the history of their orders

o Built-in newsletter engine

o Real-time order tracking for registered customers

4.2.E Web-based control panel for administration

o Password-protected administrative access

o All changes should be real-time

o Should be able to control the cart from a web browser

. Unlimited number of administrative accounts

15



4.2.9 Security

o Full HTTPS/SSL support

o Secure HTTPS/SSL administrative access

o Password-protectedadministrativeaccess

o Encrypted customer data

4.2.10 System Infrastructure

. PHP

o MYSQL Database

Integration of services and applications in the Shopping Caft technology and extending its

features could result in the building of more advance systems such as Enterprise Resource

Planning (ERP) and Customer Relationship Management(CRM)., Enterprise Resource

Planning is primarily an integration of business management practices through software,

web applications and modern e-business technologies.

Integrating Information Technology as a whole with regular business process reduces huge

costs and benefits a corporate house by streamlining the services in many ways.

Similarly, CRM is a system which is built upon various applications and services to

handle all customer service activities which includes sales and marketing. A Shopping

Cart can work as an honest component of both of these systems.

An advanced Shopping Cart or an integrated e-commerce suite can be developed using

some Open Source tools and technologies.

77



5 REQUIREMENTS

S.l MYSQL

MySQL is a Database Management System for multi-users and high-performance,

which has become the standard in the establishment of database applications on the Web

or outside as illustrated in Figure 5.1.

Figure 5.1: MySQL schema

MySQL is designed around three key concepts that are: speed, stability, ease of use and,

in addition, it is available under an Open Source license, GLJN GPL. But the greatest

drawbacks of MySQL is the lack of Stored Procedures and transactions and being Open

Source does not necessarily mean that is also free of charge, because an Open Source

program can be free once it is limited in small project which do not provide any

income. The free version is the least power. The strongest versions must be paid an amount.

5.2 PHP

PHP is a programming language and its primary area is the 'Web applications. What

distinguishes it from others programming languages is that it is free and Open Source and

i Product 6roupilrgs

18



it is the perfect choice for web prograrnmers in the world. According to Vyom Munjal,

who is the author of *The Most Popular Web Programming language", PHP is

characterized by the following characteristics.

5.2.1 PHP Characteristics

Usability

PHP is one of the easiest programming languages that dispels all complexities of

meflrory management and word processing in C, on the one hand, and a lot of designs of

the Perl programming language, on the other hand. The PIIP structure very clear; most of

the grammar is taken from both C and Java and Perl for the manufacturing of the

programming language. It is easy and smooth without losing any strength in the language.

Sped

PHP is known for its high speed in the implementation of programs, especially in

version IV. PHP was originally designed as a nucleus of an interpreter, so that this

nucleus can be put in a number of templates or casings to work with different techniques;

an interpreter PHP can be run as a CGI, for example. However, the best PHP feature is

the possibility of installing an interpreter PHP provider trS in the form of additional units

added to fhe provider through the functions, ISAPI, and there is another copy of it to ride the

provider Apache also in the form of an outdoor unit.

There is also a version intended for integration with the blade equipped with Apache. So

that part of the Apache itself which is now the most widely used in Web servers that run on

UND( systems. The blade equipped with Apache gives the best performance when it

becomes the interpreter part of the supplier. Therefore, it will be loaded in memory

waiting for PHP pages to be translated. It is displayed to visitors directly without

additional delay required by the prograrns such as Perl / CGI for example, which must

be running an interpreter Perl with each visit to the page translate the page, and then close



the translator, then call it up again on the second visit, and so on.

Therefore, Apache Blade would make a difference in major sites of high pressure in

particular, and the use of PIIP Solution is much beuer.

5.2.2YHP Fmturc

o Features

PHP comes with an interpreter loaded with a vast number of fuuctions ready for use in all

areas. There is also a set of functions for processing )(VIL, and other functions for sending

and receiving files remotely using the FT? protocol, and there is a set of functions for

processing and producing images and Flash files dynamically.

o Compatibility

As previously mentioned, although there are plenty of copies of PIIP that work in different

environments, they all share the nucleus of origin for PIIP files, so all the translators PIIP

behave the same way with regard to the implementation of the scripts. If the script is

running on a Windows system with its trS (Internet Information Server), it should work

without the need for any changes. In addition, the changes that have occurred in the

previous version exist in the infrastructureof thetranslator.

. Security

PHP provides a lot of advanced features but gives the appropriate ways to set limits on

these benefits. The PIIP seuings file controlled by the site manager can perforrn the

following function controlling the number of contacts allowed to database instance or the

maximum size of files sent through the browser, or allowing the use of some features or

eliminating their use.

20



o Scalability

Users can expand the interpreter PIIP easily by adding features such as the and where

that code of the translator is open, changes to obtain the suitable version from the

translator can be implemented. In addition, users can also work with additional units

mounted on the compiler to increase the

features and functions built-in such as access to databases and processing XfuIL. The

PIIP development team has already translated the work of this task and the transfer of

huge number of libraries written in custom libraries has been added to the interpreter.

53 XAMPP

Local sen.er \\-indo* s -\pache MySQL PHP (XAMPP): PHP requires that server softs'are

oe runnmg ro til€ ,'r-1DFUtr€r in order to display these types of files on the Web browser

For -rius ..nesr--(. L{*\{PP rras used as a local server because it is fairly easy to use. very

:ast ilhe: ;hergr:i rersioos for testing and more flexible when it comestodevelopment,

6 PROJECT DLSIGNS

- :ri :: ir*l = r 
-* 3c !t;i. the relational database must be designed first. Conceptual

:ff-= ;;: :e ;:,':Je{ '::. :1\c parts: The data modelandthe process model. The data

:,:rrr" :-{-..i! :: 'i:-i: :.-. should be stored in the database while the process model

:trrli: * .:. -,. ; :-rc I ,*. :! :rlr-essed. To put this in the context of the relational database,

:c - 
". 

i --r-:JE- --r *\:a: :-: :trlEn the relational tables. The process model is used to design

:d ;i-!rfl-.3 -"*.,: *-- -:L;ei! a*J perform operationS on those tables.
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7 DATABASE DESIGNS

In this section, the basic structure of the tables composing the database for the project are

shown along with information about primary and foreign keys.

7.1 Customer Table

Bro,*se Struchrre SUL Search 1. lns*n .." frpcn ..,, i;ll|

. iable strtrclur{i dl Rerlatii:n vi*v;

# Name Type Collation Attributes Hull 0efault Extra

n 1 customerid r: :" -"i l.':: i.:-. '.r': .i'rr",,i :i:itii:l,iaiji
L-,1

n 2 name char(601 lainl slredish ci Ho ,'{ose
LI

LJ

f - CiW -i1r.:. r'i: : i,t j:r.: ',: ,. :LI

n i $atg iir;lrr.:: Lrl,:'ri s,.iar.l.r.r 'rt:, .:rl.i-

n ,' riO .:r'i; :- i.liiirl ::,,.t*ilj: I i;: ',:;r;.
tl

r- - countrY ..j.. i., : ;,:r '.: ..:
!,

sNo NAME TYPE DF,sCRIPTION

I CustomerlD lnteger Primary key for Customer identification

2 Name Character

3 Address Character

4 City Character

5 City Character

6 State Character

7 Zp Character

8 County Character

Figure 7.1 Customers Table
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7.2 Books Table

Browse Structurel sor_

Tatrle itr{,cture tr Relation viel.*

# l{ame

I i isbn

I ? author

I :i title

I 4 catid

I i price

I S description

Type

,- ir ar' '1 l

cl'rarLiii I

clral '! ;iil:

inti10)

Fl--.^|, i i,

','archs{25!i

Collation
lal ri': 1 *: ; ritrstt--rr

!atr r: 1*srvecli*il_ci

ietrr: t *s,.i*tir sh*-ci

l*l in 1 _t:';*disl'r*ci

Ssarch 3; I*sert

Attributes Hull

Ilr-r

\/^ _Tes

y*s

UliSlGNEe yeS

{J*

V;<

'r al

e*,

Default Extra

r i ra i

NULL

l: , :i I

SNO NAME TYPE DESCRIPTION

I IsbnID Character
Primary key for Inventory ldentification,

ISBN of abook

2 Author Varchar

3 Title Name Varchar

4 Cat ID lnteger

5 Price Float

6 Description Varchar

Figure 7.2 Books Table
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73 ShoppingCart_Items Table

7.4 Order_Details Table

sNo NAME TYPE DESCRIPTION

1 ShoppingCartlD Integer Primary key for Shopping Cart

Identification

2 lnventoryID Varchar Foreign key to Inventory

3 Price Float

4 Date Date

5 CustomerlD Varchar Foreign key to Customer

6 Quantity Integer

sNo NAME TYPE DESCRIPTION

I OrderID lnteger Primary key for Order identification

2 CustomerlD Char Foreign key to Customer

., Receiver's Narne Char If order is to be sent to other address rather
than to the customer. we need that address

4 Address Char

5 City Char

6 ztp Integer

7 State Char Foreign key to State Tax

8 Type of Shipping Char Foreign key to Shipping Type

9 Date of Purchase Date

24



75 Shipping_Type Table

7.6 Credit-Card*Details Table

7.7 Purchase_History Table

SNO NAME TYPE DESCRIPTION

I Type of Shippiog Varchar Primary key to define type of shipping

2 Price Double

3 Approximate days
for deliverv

lnteger

sNo NAME TYPE DESCRIPTION

I Credit Usemame Varchar Primary key for Customer Identification

2
Credit Card

Number Varchar

3 CardType Varchar Master Card, Visa Drscover

4 CWNumber Integer
Number present on the back of the card for

extra security

5 ExpiryDate Date

6 CustomerlD Varchar Foreign key to Customer

sNo NAME TYPE DESCRIPTION

I CustomerlD Yarchar Primary key for Customer Identification

2 InventoryID Varchar Book purchased by the user

3 Date of Purchase Date

4 OrderID Integer Foreign key to Order_details

5 Quantity Integer

6 hice Double
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8 PROCESS MODELS

A Process Model tells us about how the data is processed and how the data flows from one

table to another to gather the required information. This model consists of the Functional

Decomposition Diagram and Data Flow Diagram.

8.1 Functional Decomposition Diagram

A deconposition diagram shows a top-down functional decomposition of a system and

exposes the system's structure. The objective of the Functional Decomposition is to break

down a system step by step, beginning with the main function of a system and continuing

with the interim levels down to the level of elementary functions. The diagram is the

starting point for more detailed process diagrams, such as data flow diagrams @FD).

Figure 8 shows the Functional Decomposition Diagram for thisproject.

C rerte StEppirrg
caat

Figure: 8.1: Functional Decomposition Diagram
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E.2 Data Flow Diagram (DfD)

Data Flow Diagrams show the flow of data from external entities into the systern, and

from ne process to another within the system. There are four symbols for drawing a DFD:

Rectangles representing external entities, which are sources or destinations of

data.

Ellipses representing processes, which take data as input, validate and process it

and output it.

Arrows representing the data flows, which can either, be electronic data or

physical items.

Open-ended rectangles or a Disk symbol representing data stores, including

electronic stores such as databases or )GVIL files and physical stores such as

filing cabinets or stacks of paper.

Figures 8.3 - 8.9 are the Data Flow Diagrams for the cturent system. Each process within

the system is first shown as a Context kvel DFD and later as a Detailed DFD. The

Context kvel DFD provides a conceptual view of the process and its surrounding input,

output and data stores. The Detailed DFD provides a more detailed and comprehensive

view of the interaction among the sub-processes within the system.

E.3 Customer-Browse Context DFI)

1.

2.

3.

4.

8aoktrl.rre,
Author

lnven!orylB.
BoolrName.

Bevie*,
Aulhtr

Figure 8.3: Customer - Browse Context DFD
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t.4 Customer- Shopping Cart Context DFI)

Et!oaNatn€. AutEot
Price

Figure 8.4 Customer - Shopping Cart Context DFD

8.5 Customer- Shopping CartDetailed DFD

Figure 8.5: Customer - Shopping Cart Detailed DFD

L[
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o:--E
n

=-4s-D
H Y:
=dE

G

Figure 8.6: Customer - Shopping Cart Detailed DFD
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U*ct*,,
lrffifitstdo.

OrderE.ft*
Qte*Y

Figure 8.7: Customer - Shopping Cart Detailed DFD

Figure 8.8: Customer - Authentication - Userhofile DFD

a

t

a

C

a

Figure 8.9: Authenticated User-Ptrchase Context DFD
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9 SHOPPINGCARTTECHNOLOGYPROCESS

9.1 User Interface Design

Before implementing the actual design of the project, a few user interface designs were

constructed to visualize the user interaction with the system as they browse for books.

create a shopping cart and purchase books. The user interhce design will closely follou,

our Functional Decomposition Diagram. Figures 9.1 - 9.6 show the initialdesignsof the

web pages.

: SmKHoUSEI
Ytfelcome to Book House

Please choose a category

r lntemet
r Setf-helo
. Fiction
. Gardenino

Figure 9.1: Menu

30



CHOOSE CATEGORY

lnternet

BmKHoUSE

a

;

J

frlP ald il1$lll
Sltlhrehfnr6n

PHP and fulySQL Web Developrnent by Luke tlelling and Laura Thomson

:,1,-..1,.'.' =f"j
F

i

f,o#i*.._u,. Sams Teach Yourself PHF4 in 24 Hours by Matt landstra

PHP4

*, ffiln[t
Figure 9.2: Display of Category Books present in the store
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BOOK DETAILS

i
I

BmrHousr
PHP and ffiy$Ql bTeh l}evelopment

mnUlttffi
$dhryffi{

. Author: Luke llelling and Laura Ihomson

. lSBl,l:0672317&2

, Our Price:49 $g

' oemription:FHP & futys0l H/eb Developmentteaches the reader to de,,rir
examples and working sample projects

Figure 9.3: Book Derails
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SHOPPING CART

Your sfropping cart

l'. 
Ffipalrug0tiitit*trminr:,.1i

Itrtn

iil l,; ill,t;rt -ll.*r

Pdr

(J! C0

frErity H

I : '.

' $"s

J*eI r

{fiafis H I*d
{trilliiltiti,. r

lirrffg Ht
'mrd

{alo i,,r
{flr{gmriH jll*r*n*rd

Figure 9.4: Shopping Carr
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Figure 9.5: Authentication of the Admin

Figure:9.6: Admin view option.
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10 DATABASE COIYNECTED COI}E

<? php
$con = mysqli3onnect(localhost',,rcot,,,,booh_sc) 

or die(mysql_error$);sassion-gtartg;

?>

10.f Books tnsert Codc and Image uploadd

<? php
include ("header.php ");

{(i sp, t($-rosrf sevebtnl)) {
$o(tisbn=$_PosTtb(dsnr;'
$txtauthoF$_posfIt*t rinofl ;
$afiifle=$_rcSq1ruitlel ;
$arcati0=$_POSrtx1tetifi ;
$fi rprice$_rcSTItxEicei;
$txtdescripti htiescriptionl;

$dir - imaeesfbas€name{g_F[Js[,a&ooks_images,] 
[haure J);

ir 
(move-wloaoeo-fle($-FrlEs i'"rb""k _i*A;i i i,ffijrr*",], $dir1;

$txeoo*s_images=gdic
l else {

, $fttbooks_imagee,,,,;
l

$sql = mysqri-query($con, "INSERT tr{'r9 books (isbn, author, title, cati4 price,
t}ffJ$:?r]frff ts&ti*i'o:''iitu'tr'or''$Httitre';I$J,"Lio',''so,pio:-''*

if ($sel) {

; "l*.1oho 

"save upload successfuIly";

t?:ffiH;),I*ip,,-trh#';ffi ffi :-*&TJ::!*ffii,#ff f,:price,
)

i:'
A

E

a

a

a

)
?>

J

i
1
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11 I}ITRODUCTION CSS-3

CSS web design very important. So, we've installed Thesis, and we've figured out how to add

custom elements to our layout. Now, it's time to kick the customization into high gear. Let's Iake

a look al some custom styling.

Obviously, Thesis ships with some pretty amazing customization tools. You can change colors.

add and remove borders, change sidebar layouts, and more. Before you ever get your hands dirry,

with any CSS/HTMI-/PHP code, check this video for help with basic customizations using Thesis

options.

ll.l Understanding CSS

To help give you a clear idea of what HTML and CSS are we've broken it down. HTML is what

web browsers (like Firefox or Internet Explorer) read to find out what is on each page. This is

purely the text and images shown on a page. CSS is the design aspect of a web page. Browsers use

CSS to determine how the text/images in the HTML should be displayed. In a nutshell HTML is

"what you see", and CSS is "how you see it."

You can use the standard Thesis design options to create a professional looking blog in perhaps

15 minutes if you've got the design sense to do so. However, to make your desigu really stand out,

you'll need to go above and beyond the scope of the default Thesis controls and dive into some of

this "scary code stuff." Luckily, Thesis makes it easy (notice a developing trend?) to manage all

of this stuff

Thesis comes with a built in editor for your custom.css file and your custom functions ,php file.

You can access this via the Thesis Options tab in your WordPress admin. Your custom.css file is

where you will make all of your style edits to your Thesis desigu.

J

:

f

,
+
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ll.2 Custom.CSS

So, how in the world does this whole custom.css file work? All of th defauh sytes frThcsb ae
contained in style.css and layout.css. The < body > tag controls all of fre IITML cfficnt dyoq'
blog from the top of the header down thrcugh the bottom of the footer. Thcsis adds a -crffi-
class to the body tag making it body. Custom- Therefore, if you add ". customl bfte ay CSS

code in the custom.CSS file in the custom folder, it will be more opecific than thc 65 co& iEfu
default sryle sheets and will override anything written in style.css or layoulcss rhd wmtd rEftr b
the same object.

For example, if we add the following code to custom.CSS: custom

a {color: #ccm00;}

AII of the tinks will trn red. we,re going to use this to demonstrate a mrple d css
customizations that can be mmptished with the Thesis theme. You'll need sore basfo CSS

knowledge; the rest should be straight forward. This really is au amazing way of doing fris" n:s
nd unique to Thesis, but it certainly is a great featurc.

113 Adding a Bdgnxrnd Imge to the Body

This one is easy! First, we upload our background image to the images folder in our This crrstfrn

folder. Then, we need to sp@ify that we are referring to the body, so we use'tody. Cbstm- md
it really is just one line of CSS code to get this done: My.

custom {background: #ffir(images/body-bg.grf) repeat-x; }

That should get you offto a good start! I really hope this tutorial has helped to get you strted- If
you have any questions just fire away in the comments and I'll be glad to answer. Also, if any of
this seems intimidating, don't worry! Thesis has one of the best support fonrms in the business.

The community there is amazing and if you have pmbtems, just ask questions and you'll get

great answers.
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7. Create search option. Through this, the customer can find ot tis favorite book in a

short time.

2. There will be a comment option. By which the customer 6nnot frrd their faorite

books, then write the name of the book in the request to request.

3. A new book will be sent to those who buy books in advance, *fiidt rliil be sent to them.

4. The new discount of the book will be informed through the softuyare $rorrh Massage.

5. New books show as a slide in the Customer page.

13 CONCLUSION

Due to the low time of real life, E{ommerce is one of the main means of finding books in tre
light of the rreds of tte people, with a linle effort aad easy hand. E-commerce softrvae in fu
real life of many people save time.
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